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Sr. Subject | Subjects Subject Course Outcomes
No. Code Category
1) MC 1.1 | Management Core After completion of this course students
& will able to:
Organizational 1. Define concepts, functions and
Behaviour principles of management.
2. Support the organization with different
interpersonal skills.
2) MC 1.2 | Business Core 1. Demonstrate the concepts and dynamic
Environment factors of business environment.
2. Analyse the trends and structure of
Indian economy.
3) MC 1.3 | Managerial Core After completion of this course students
Economics will able to:
1. Explain the fundamental tools and
theories of managerial economies.
2. Compare micro and macro-economic
indicators.
4) MC 1.4 | Statistical Core 1. Analyse the knowledge in statistical
Analysis for measures such as Mean, Median, and
Decision Mode.
Making
2. Gaining knowledge about Statistical
tools such as Correlation and
Regression used in Business and
Research
5) MC 1.5 | Taxation Core 1. Understand fundamental concepts of

Practices and
Administration

income tax law.

. To understand indirect tax imposed by

government on excisable goods which
are produced within India.
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Sr.

No.

Subject
Code

Subjects

Subject
Category

Course Outcomes

1)

MC 2.1

Corporate
Financial
Accounting

Core

. Enable the students to understand

about Amalgamation, Absorption and
external reconstruction.

. To make them aware about accounts of

Banking Companies and Insurance
Companies, Holding companies.

2)

MC 2.2

Financial
Management

Core

. to impart understanding of objectives

of financial management.

. to enable the students to access the

knowledge about the proper sources of
financing a business and

to familiarize the students with the

concept of capital budgeting, capital
structure and cost of capital.

3)

MC 2.3

Human
Resource
Management

Core

After completion of this course students

1.

will able to:

Identify the resources needed for each
stage, including involved stakeholders,
tools and supplementary materials

. Provide internal stakeholders with

information regarding project costs by
considering factors such as estimated
cost, variances and profits

4)

MC 2.4

Marketing
Management

Core

. to understand the concepts and

practices in marketing management.

. to clear the concept of product mix,

branding, labeling and packaging and
to familiarized them with the concept
of marketing environment and
importance of market segmentation.

5)

MC 2.5

Financial
Institution and
Markets

Core

After completion of this course students

will able to:

1. Develop skills in portfolio

management.

2. Recognize the ethical considerations

and responsibilities of financial
institutions and professionals in the




industry.
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Sr.

No.

Subject
Code

Subjects

Subject
Category

Course Outcomes

1)

MC 3.1

Computer
Application in
Business

Core

1.

2.

To understand the basics of
computer system and its
components.

To understand and apply the basic
concepts of a MS-Office.

2)

MC 3.2

Advanced Cost
Accounting

Core

Upon completion of this subject,

1.

students should be able to:

Gain thorough knowledge on
costing system and its concepts in
making decisions.

. Able to access and prepare cost

management techniques, marginal
costing, break even analysis and
budgetary control in the companies.

3)

MC 3.3

Corporate
Legal
Framework

Core

. To acquaint the students with the

provisions of Corporate legal
framework.

. To learn the procedures related with

the formation of corporate
enterprises, procedures about
conducting meetings and
proceedings as well as
understanding of the regulatory
system for consumers protection.

4)

MC 3.4

Strategic
Management

Core

. to create awareness among the

students regarding concepts and
formulation of strategy, major
initiatives taken by a company’s top
management involving resources
and performance in external
environment.

. It entails specifying the

organization’s mission, vision and
objectives, developing policies and
plan to understand the analysis and




implementation of strategic
management in strategic business
units.

5)

MC 3.5

Research
Methodology

Core

After completion of this course

1.

students will able to:

Have a solid understanding of the
fundamental principles of research,
including the research process,
research design, and the importance
of research in various disciplines.

. Learn how to write clear and

concise research proposals,
including research objectives,
methodology, and expected
outcomes and will develop critical
thinking skills to evaluate research
methodologies and data analysis
techniques.
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Sr.

No.

Subject
Code

Subjects

Subject
Category

Course Outcomes

1)

MC 4.1

Advanced
Financial
Management

Core

Upon successful completion of this

1.

course students should be to:
Understand both the theoretical and
practical role of financial
management in business concerns.

. Analyze the financial statements of

individual corporations both in
terms of their performance and
capital requirements

2)

MC 4.2

Security
Analysis and
Portfolio
Management

Core

. Equip the students with deeper

understanding in investment
concepts and acquaint them with
deeper knowledge in Investment
avenues and its benefits.

. To acquaint and understand the role

of capital market and SEBI and
impart the concepts of
diversification to minimize the risk
in investment.




3)

MC 4.3

Project
Planning and
Control

Core

. to impart the students, knowledge

that how the analysis and project
appraisal is carried out.

. to make the students understand

financial planning, analysis,
selection, and implementation and
review the capital expenditure
investments.

4)

MC 4.4

Accounting for
Managerial
Decision

Core

. The course aims to impart the

students, knowledge about the use
of financial, cost and other data for
the purpose of managerial planning,
control and decision making.

. to discuss appropriate financial

information to make operational
decisions and to demonstrate usage
of accounting data in critical
management situations.

5)

MC 4.5

E-Commerce

Core

. Understand the framework and

anatomy of ecommerce applications
and analyze ecommerce consumer,
organizational applications.

. Understand the implementation of

Electronic Data Interchange (EDI)
in day to day life.

6)

MC 4.6

Project Report
and Viva-voce

Core

. Develop the right sense of research

outlook pertaining to the topic of
the project chosen and be
knowledgeable about the
methodology to be applied.

. Acquire the calibre to collect

sufficient data, critically analyze the
subject matter, organize coherently
and be completely original in
accomplishing the project.




